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The team selected Yahoo Publisher Services to more easily 

manage their monetization efforts through a single solution. This 

decision was made with confidence in Yahoo's ability to deliver 

a high volume of quality ads, tools to analyze campaign 

effectiveness and the scale to provide support.

TextMe Innovates 
with Native Ads to 
Boost Revenue

OPPORTUNITY

TextMe is a leading messaging and telephony app, with over 30M 

installs to-date, where users can send and receive text messages or 

make calls to over 200 countries worldwide for free. The TextMe 

team views in-app advertising as complementary to the functionality 

of their app, so they have made it possible for users to keep the 

service free by including ads. As part of their commitment to improv-

ing TextMe, they decided to incorporate native advertising to earn 

more revenue with fewer ads and improve the overall user experience.

"So far, we've been very impressed with the 

performance of Yahoo Publisher Services. 

With fresh, well targeted campaigns, fill rates 

in key markets have been the best we've 

seen, and we were able to reduce the 

number of ads shown while simultaneously 

earning more money."
- Julien Decot, Chief Revenue O�cer, TextMe

With a greater range of customization options, the 

benefits of using Yahoo Publisher Services were 

immediately clear. TextMe has innovated with the 

native format, gradually removing non native banners 

from the app. By displaying ads at more relevant 

moments, TextMe could reduce ad pressure resulting 

in an increase in conversion and an improved user 

experience. TextMe now includes approximately 30% 

fewer ads than it did prior to using Yahoo Publisher 

Services, and revenue is higher than ever before.
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