
Yahoo! Studio

Renault Twingo 
Will you marry me?
Yahoo! Studio drives mass  
awareness for Renault Twingo

Yahoo! Studio creates  
best-in-class creative media solutions 
that seamlessly and credibly fuse 
editorial and advertising to deliver 
relevant and high impact brand-building 
content experiences.

The Challenge

Car manufacturer Renault tasked Yahoo! with 
supporting the launch of the new fresh-faced 
Renault Twingo. Keen to make an impact and 
stand out from the crowd in a busy autos 
market, Renault were eager to leverage the 
model’s personality which had grown from their 
previous ‘Modern Times’ campaign.

Renault wanted to extend communications of 
their ‘We live in modern times’ brand proposition 
by reaching out to their core audience of 
women. The backdrop for this tactical campaign 
was to be based around Renault supporting 
modern women on the one day every four years 
when they are empowered to break tradition 
and propose to their man, February, 29.

Campaign Objectives

Due to the nature of the campaign being a new 
model launch, Renault wanted to generate 
awareness of the Twingo on a large scale as 
well as specifically reach ‘Miss City Lifestyle’ – 
women aged 18-34. With two Twingos to give 

away, Renault also challenged Yahoo! to devise a 
competition to encourage users to think creatively 
about marriage proposals and then execute via an 
entertaining piece of content.

Yahoo!’s Solution

In collaboration with Renault’s media agency, MG 
OMD, the ‘Will you marry me?’ campaign was a 
competition where women would submit their 
idea to Yahoo! of their perfect wedding proposal.

In return, Yahoo! would make their proposal a 
reality. Careful not to alienate the broader internet 
community, Yahoo! ran a secondary competition 
alongside the proposal concept in which users 
were encouraged to be as creative as possible in 
devising their fantasy wedding proposal ideas.

The competition ran over a three week period 
on Yahoo! and was anchored in Yahoo! Lifestyle 
with Renault Twingo deeply integrated into 
the content. The competition page included 
relevant editorial articles around weddings, 
romance, dating and proposals that linked to 
Yahoo!’s newly launched weddings channel.

Advertisements designed by creative agency, 
Publicis were aired on Yahoo!’s properties, 
driving users to the competition page.

•  Advertisements ran throughout Yahoo!’s 
Lifestyle channel

•  Behavioural targeted ads ran over the entire 
Yahoo! site
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•  Gender and age targeting  
were utilised in Yahoo! Mail

•  Social media channel Twitter was also 
leveraged by both Yahoo! and Renault to 
extend coverage of the competition and 
awareness of the Renault Twingo campaign 

To bring the campaign to life, three lucky finalists 
were invited to spend a romantic weekend in 
London and had their proposals filmed. In all three 
proposals, the brides-to-be got a yes! The the 
winning couple drove away in a brand new Renault 
Twingo and the proposal footage was included 
in a Yahoo! Front Page Takeover on February 29. 
The Yahoo! Front Page reaches an average of 2.7 
million* people each day in the UK.

Outcome

In keeping with the ‘modern’ personality of 
the Twingo, the campaign’s original content 
idea and competition was a daring way to 
grab attention and raise awareness of the 
new model whilst also actively engaging the 
car’s core audience.

The campaign over-delivered by 139%. Plus, 
with over 4 million unique users clicking 
play to watch the winning couple’s proposal 
footage, the Renault Yahoo! Front Page 
takeover was one of the top five performing 
takeovers in Yahoo! UK’s history!

The competition page recorded over 7,300 
unique users with an average dwell time of 
1.55 minutes – much higher than the auto 
industry average of 32 seconds. Entries 
for women wanting to propose to their 
boyfriends reached 89, along with another 
231 submitting their ideas for a creative 
proposal and the winner receiving the keys to 
a Renault Twingo.

Results from a supporting research study** 
show that the campaign gained a positive 
increase in perceptions of the Twingo brand 
being ‘fun and playful’, from 23% to 28%. 
‘Social’ perception of the brand and Twingo 
increased from 9% to 12% as a result of  
the campaign.

The campaign activity achieved 264 leads 
in the form of a test drive booking, brochure 
request or request to be contacted by a dealer.

*Comscore UK Feb 2012
**Commissioned by Renault’s media agency, Manning Gottlieb OMD

Working with Yahoo! was the perfect 
strategic fit for the Renault Twingo campaign. 
The production team at Yahoo! delivered 
a brilliant proposal making a compelling 
homepage takeover and a very happy couple!

Siobhan O’Duffy
Senior Digital Planner

Manning Gottlieb OMD
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