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Ad Copy



4

How to make a 
native ad 
compelling?

Speak an emotional language
An emotional connect (thought 

provoking questions, highlighting 

feelings) is known to drive 

higher engagement.

Focus on end benefits, not features
Talking about benefits that the 

product/service may bring to the user 

helps the user visualize its value in an 

unique manner.

Keep it simple
Using complicated language or 

non-relatable references can 

distract the user from the original 

focus of the ad.  

Customize for your audience
Leveraging knowledge about your 

audience (their needs, aspirations, 

general life-stage) in native ad 

writing can go a long way in 

creating compelling ads.
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What works, what doesn’t?
What works
Title
Indulge In Revamping Your Summer Wardrobe

Description
Summer's almost here so it's time to bask in it
and make an impression. Get the best outfits 
from K-Love because you deserve nothing less.

What works less
Title
New Collection At K-Love
Description 
K-Love’s new summer collection is out. Buy now. 

40% 
more CTR 

Historical performance shows that a 
descriptive ad receives 40% more 
CTR than shorter ones.  



Connect your brand to 

the user
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Native Images
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VS80% 
in CTR Compelling product images always 

connect better with your audience 

than a product with just the logo. 

Showcase your 
product with an 
eye-catching 
image
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It’s proven that images with people 

drive better engagement than 

those with products.

Incorporate 
people based 
images whenever 
possible VS120% 

in CTR 
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Images that trigger an emotion or 

an aspiration are more compelling 

than images with just text. 

Connect with 
the emotion

VS60% 
in CTR 
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Adding more text on the image 

will steal the focus from the 

product. A high resolution image 

with 20% of text on it is ideal to 

connect to the user. 

More of image, 
less of text

VS180% 
in CTR 



Drive home conversions
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Landing Page 
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Generic landing page 
for a generic ad

Relevant landing page 
for a specific ad
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What works, what doesn’t?
Ads crafted especially for specific landing pages are capable of grasping the 

user’s intent better. 

Hence, they garner good clicks.

Good clicks lead to higher conversions.

Therefore, ads leading to specific landing pages help improve user 

experience and in turn, engagement.

But how can we ensure an end-to-end 
positive user experience? 
Make sure the landing page is relevant to the ad it is tied with, talking about 

the product mentioned in the ad, clear in it’s message & delivering what the 

user signed up for.
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How to 
connect the 
dots
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Bringing it 
all together

Ad Copy
- Speak an emotional language

- Focus on end benefits, not  

features customize for your

audience.

- keep it simple

Images
- Showcase your product

- Incorporate people based images

- Connect with the emotion

- More of image, less of text.

Landing Page
- Make sure your ad matches the landing page

- Create a user friendly experience

- Landing page has to possess all that is  

mentioned in the ad copy and the image. 
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Native advertising is a growing opportunity for marketers focused on 

both performance and branding to engage with today’s consumers as 

they move across devices. 

We hope this doc will help you start and grow your native campaigns.



Thank you


